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Answers Extend your knowledge 14.1 


1 Kaffe Fassett creates a range of textile items including cotton fabrics, needlepoint projects, knitted items, 
quilts and rag rugs. He is inspired by colour and predominantly uses a bright colour palette. He is also 
inspired by objects such as crockery and animals. 


Kaffe feels at peace when he is creating handcrafted items. To him it is a form of meditation and is 
deeply soothing and healing. He encourages all people to explore colour and the enjoyment of creating 
textile items. 
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Answers 14 Value of textiles —- review question 


Economic value — Determined by the market and how much people are willing to pay for a good or service. 
At each stage of textile production value is added and the product becomes more desirable to the 
consumer. 


Unique -— Items that are distinctive, quirky or unusual. 


Cultural value — Culture refers to a system of shared beliefs, values, customs, behaviours and artefacts 
that are unique and are transmitted from generation to generation. The cultural value of a textile item is 
determined by how it relates to the historical, social and contemporary perspectives of a particular group 
of people. 


Social significance — Social significance refers to how we view textiles and textile products in relation to 
the changing values and attitudes in society. It also reflects the changing values and attitudes of 
different groups within society at any given time. Social significance can be related to religious, cultural, 
political, economic, historical and technological perspectives and the context in which the item will be 
used or worn. What is appropriate to wear in contemporary society is often an unwritten dress code to 
which groups of people conform. 


Heirloom - An heirloom textiles product usually refers to an object passed down, generally within the 
family, from generation to generation. The value is often only sentimental. 


Value added — Value added is the amount by which the value of goods is increased by each stage in its 
production. It is the difference between the value of all the inputs — raw materials and the price at which 
the product is sold. 


Handcrafted — Handcrafted textile items are considered of great value because they are usually not mass- 
produced. This makes them traditionally more unique and therefore special to the owner or the person 
who receives them as a gift. Handcrafted items do not just include clothing; they may also include items 
such as toys, quilts, bed linen, hats, bags and textile art items. 


Perceived value — Perceived value is the value that a buyer subjectively attaches to a textile item. This 
type of value depends on how the consumer or owner of the textile product feels about the item; it is 
personal taste or desire that drives the evaluation of worth of that particular textile item. Perceived value 
can also be defined by fashion, fad or fantasy and its value can change over time. 


Religious significance — The terms religion, faith, spirituality or belief system are commonly defined as 
ideas concerning the supernatural, sacred or divine. Textile mediums are often used to create symbols, 
clothes, costumes, accessories or dress that reflect the moral codes, practices and institutions 
associated with such belief systems. Culture, religion and textiles often share a significant bond. 
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